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EUROPEAN
CONFERENCE 2015

" MINIMAGIC&

OTHER GEEKY THINGS

- AWESOME NERD STUFF y

/® PRESENTERS )

Christine Chester : Tessitura Network
Mark Steel : Tessitura Network
Debbie Harland : Old Vic Theatre
Paul Woods : Tessitura Network

@ FACILITATOR

Q)ny Barnes : Tessitura Network /
\

/® CONTENT PLANNERS

Debbie Harland : Old Vic Theatre

Caspian Turner : Southbank Centre

Dara Hogan : Abbey Theatre

Annie Scally : Ticketing Network East Midlands

\With thanks to Ruth Harris : Royal Shakespeare Company
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Report
* There are two Overall Performance Reports, one
based on Orders and one based on Ticket History The examples shown here are for

(because the RSC imports data from partner i
theatres into Ticket History) an old RSC season, to give you

* The Order based report is written in Infomaker some ideas to take away!
* The Ticket History based report is written in SSRS
* There are many sections to both reports, so there is These are the parameters for the
a parameter to indicate which sections you require, _
rather than running the whole report each time reports:

* This is the most used report by the Marketing
Department. Here are some of the uses

+ Overview of a single performance, production, or Royal Shakespeare Company
season

* Comparison of one perf/prod/season to another

* Use the order date parameters to compare different
points in time during a booking period Parameters

» Comparing different days of the week mz‘(zcj;“iﬁif”"dm

* Annual reporting Parformancals): (A1)

Perf Start Date:

Perf End Date:

Ordor Start Date:

Order End Date:

Price Types  none for All ): (AF)

Lst: (Noon)

Mode of Sale: (A1)

Country: (A1)

UK Grouping: Poscade - Regon

Section(s): (A1)

Payment Type: (None)

Overall Performance (Tickets)
(Inchudes mponed toket daty
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e  Qverview

Overall Performance
Report

O |

h
c Ll A W L
1 ".1
L & 0

OVERVIEW vl & 50
casntaken: (N casncaracry: D o
TICKETS INCL COMPS: 21,183 TICKET CAPACITY: 667 9%
TICKETS EXCL COMPS: 20784 casntarcer: N o
Orders: 8396 Average & Tickets per Order: 25 average Coshper oncer: (]
Unique Customars: 7847 Avarage B Ticksts per Customar: 28 Average Cash per Customer: i-

Customer 0 Orders; 0 Average Ticket Price: f-

The overview section shows a summary
of the cash & tickets sold for the
performance/production/season.
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* Breakdown by
* Price Type

Overall Performance

Report

Price Types:
Price Type of tickets purchased
Stardard
Over 6015 At
1626
Education Group
Adult Group 8+
Adult Group 20
Adult Graup Organisar
Family Rate (Under 18)
Disahility Rate
Wheelcheir User Position
Complimentary
RSC Staff Ticket
Standby Rate
Dewnzaons 1
Dewnzons 2
Full Mambear Offer
Audin Described Seal
Captioned Seat
Completis Weak Pass
Gompletie Venue Pass
Studant

TOTAL:

# Customers  Percentage
G007 e
484 6%
223 3%
ar 0%
25 0%
3 0%
21 0%
178 2%
214 3%
B 1%
a0k 4%
3 0%
1 0%
1] 0%
2 0%
35 0%
4 0%
T 0%
84 1%
756 B%
32 0%

£Tickets  Percentage

15218 e
1042 5%
356 2%
965 1%
418 2%
17 1%
= 0%
266 1%
ans 2%
17 1%
751 4%
3 0%

1 0%

8 0%

5 0%

35 0%

8 0%

14 0%
168 1%
1403 7%
3 0%

447

~STO|

Cash  Percentage

9%
5%
0%
2%

1%
0%
1%
1%
0%
0%
0%
0%
0%
0%
0%
0%
0%
1%
%
0%
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* Breakdown by

*  Mode of Sale

Overall Performance

Report

MODE OF SALE:

Box Office
b) Phone

a) Managers
¢) Window
d) Show

Web

g) Web

1y Web Assoc Member
1) Web Full Member
h) Web Prionity Plus

TOTAL:

# Customers

5708
5
1,313
21

(R T

7,770

73.5%
01%
16.9%
0.3%

90.7%

# Tickets

17.139
1"
2410
39

19,599

1380
87
116

1
1,584

21,183

6.5%
0.4%
0.5%

0.0%

~STO|

Value
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Members Tickets:

Membership Level # Members

Membership

°

Breakdown by - .
Associate Friand 5]
Edueation 43
Ful 1547
Full Friend 196
* Members Tickets gwps o ‘;

s
Overseas Associate Europe E
Owverseas Associate Groups 1
Overseas Associate ROW 25
Patrona, SC and Friends 1
Special Overseas Europe 10
Special Oversess ROW p<]
Totals for Membership: 353

Davelopmant
Artists' Circle 9
Donor B
Gald Carporate Mesmbership 1
Historie: Individual Memb (Dev) 1
Life Patrons a
Pairons Circle Silver 2
Phatinum Comorate Membership 1
RSC Patrons 25
Shakespeare's Circle 50
Silver Corporate Membership 3
Totals for Development: 1
TOTAL: 3632

% Memb Type!

14%
3%

18%
25%

2%
26%
100%:

150%
1%
25%

4%

#Tickets  Percentage?
3643 17
17 1%
87 4%
4471 2%
i e s
406 %
2 e
45 I8
b %
] (i
i %
17 (i
91 0%
10258 4B
a7 e
10 %
4 e
1 e
M %
7 e
g %
T4 e
124 1%
18 0%
305 1%
10564 49%

Misting: 1 This & Wi Mmiar of mismbars wh Ran ook bekals a5 0 paintagn of e loll nimber of membas of el i

2 Thaso wo percentages o the lotal ko or e shows

B ~
B0y A
SHAK
211
Cash  Percentage?

19%
1%
¥

2%
2
Fat
e
%
%
%
%
%
[

5%
e
L
e
%
%
%
%
%
1%
[
2k

52%
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Report
NEW BOOKERS:
# Customers # Tickets
* Brea kd own by Existing Customers 5901 TET% 17010 80.3%
Mew Customars 1,796 23.3% 4173 189.7%
Customer 0 Orders 0 0.0% a 0.0%
TOTAL: 7897 21183
* New Bookers
NEW BOOKERS DATA PROTECTION:
* New Bookers Data Protection New Bookers Mail Emal
Flags .
a) Managers 1 1 100.0% 1 100.0%
b} Phohie 1076 03 467% 226 21.0%
o) Window REH] 62 16.0% 22 5.7%
o) She 4 0 0.0% ] 0.0%
g) Web M8 M| 1M9% 93 20.2%
j) Web Full Membar 1 4 1000% 3 75.0%
|} Weh Assoc Member 3 i 66.7% Z G6.7%
TOTAL: 1796 610 347

These two sections show what proportion

of customers have no other booking, and

whether they have +ve DP for mail and

email
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° Overview Price Banding
Camp 751 35%
* Breakdown by Freeupio s 2084 o5
*  Price Type tsor-f1o 25 20%
Li0.01420 5,330 24.9%
*  Mode of Sale £2001 450 9314 4%
«  Members Tickets 5001240 17 B
£40.01£50 o 0
* New Bookers £50.01.860 0 0%
* New Bookers Data Protection fs0.01-£70 0 oo
Flags £70.01-£80 0 00%
*  Price Banding (orders version e ¢ o
only) 21,447
* Lag Days

* Age Breakdown

* Segmentation

* Census

* Geography

*  Restaurant Bookers

*  Summary Stats for
Constituents

*  Shows Attended

e Charts (th version only)
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Lag Days:
When Booked #Customers  Percentage #Tickets  Percentage Cash  Percentage
®

Breakdown by ot Lag D PRt ‘ 0% o
On The Day 1627 7.6% 1,627 7.6% 5.6%
1 Day 186 0.6% 196 0.9% 1.1%
2-7 Days anz 4.2% w2 4.2% 4.5%
814 Days 66 26% 66 26% 25%
15 - 30 Days Taz 1% T82 17% 25%
1-2 Months 1,207 5.6% 1,207 5.6% 56%
23 Months 936 d4% 996 4.4% 454
3-& Months 5,766 26.5% 5,766 26.9% 25.5%
-8 Months 5,681 26.5% 5691 2%.5% 28.5%
8-10 Manths 1,835 0% 1835 0% 10.1%
10-12 Manths 1,825 BEY. 1,825 8.5% D%
Maore Than 12 Months 0.0% 0.0% LT3

TOTAL (Lag Day Analysis): 21,447 21,447

* Lag Days SUMMARY:
Within 1 month 4,087 4,087
More than 1 month 17,360 17,360

Breakdown of how many days between
order and performance date
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*  Overview Age Breakdown
Under 18 0 0.0%
* Breakdown by 162 ¢ o
*  Price Type e B
yp 35-44 104 T.0%
* Mode of Sale 45-54 3 1%
¢ Members Tickets -6 o 21
B5-75 940 336%
* New Bookers 75 plus a2 1%
* New Bookers Data Protection Ttal e hive e of b or 2780
Flags
*  Price Banding (orders version
only)
* Lag Days

* Age Breakdown

* Segmentation

* Census

* Geography

*  Restaurant Bookers

*  Summary Stats for
Constituents

*  Shows Attended

e Charts (th version only)
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Customer Segments:

] iCusiomers  Parcentage iTickets  Parcentage Cash  Percentage
* Breakdown by ot e we g e o
3 Truants a5 19.4% 2 166 1%% 18%
5,85 Night Out 24 4.8% 535 5% B
& Bard Trippers 280 6.0% i 6% &%
A5GE  1000% 1,28 100.0% 100.0%
Census:
e sommes e 1 NE l2TEST
Consts BHE: segmentation of the
0-9% 5412 Ta%
0'19% . .
o - "t customers included in
30 - 39% 7 2%
0.0 s = the report.
B - BO% 18 0%
B - 6% 15 0%
70- 79% [ 0%
. 80- 8% 3 %
* Segmentation 100% 2 0%
. TOTAL: 6,842
Census The BME results based

on the customer’s
postcode.
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Geography:
Country  Siate # Customers it Tickats Bug pear Cust Ticket Amount £
b Breakdown by United Kingdom 7081 10840 28
[nane] 387 977 29
Abardeanshire 5 12 24
Angus 1 1 1.0
Ayl 1 3 3.0
Ayrshire 3 b 20
Bedtords hire 20 45 23
Barkshira 55 187 34
Buckinghamshira b 21 25
Cailhness 1 2 20
Cambridgeshire 23 115 50
Chashira 86 203 24
Clackmannanshira 1 1 1.0
Claveland 1 18 16
Chwyd 2 39 1.9
Cormwal 18 4 22
Country  State ff Customers 1 Tickets HBug pear Cust Ticket Amount € A r Gust
United Kingdom o1 19849 28
Wast Yorkshira T3 155 21
. G h Wittshira . 9 107 27
eograpny Worcestarshife 204 546 27
USA 320 787 25
Alabama 4 ) 18
Alaska 1 2 20
Afizona 4 10 25
Alkansas 3 6 20
Califormia T3 218 0
Colorado B 10 1.7
Connacticut 5 13 25
o [4 af LIy

All countries are broken down, and UK is broken
down further by either Region, County or Town
(parameter option)
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Restaurant Bookers:

* Breakdown by # Cusiomers  Percentage
(n same perfomanca day 0 0.0%
Duuring performanca penod 0 0.0%
Any time BI7 9%

OpenTable booking data is imported
into Tessitura, and shows whether
the customer had a booking for the
show.

Restaurant Bookers
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SUMMARY STATS:
* Breakdown by Tickets # Average # Spend £ Average £
Last Year 42 551 5
Total 501,945 66 £
Future 7,368 1.0
Members 2470
SHOWS ATTENDED:
Production Season First Perf Last Perf Theatre # Bookers # Tickets £ Valus
420 Seat | Sat O30 W05 Uncefined 081172004 121112009 Royal Shakespears Thadtrs -] T2
42nd Sreat VigRor Uricefned 08T TA11997 Royel Shakedpears Thagtre 42 123
A Wiesurernar Mights Draam  Uncefned INTN1M D019 Royal Shakespedts Thadtrs 1.0M BA%
1959
A ldongh in the Counlry 1939 Undefined OUOBEEY Da0L1aEE The PIT .| 48
Adirin Unicefned 2100 2F1LT005 (unsssigned) 7 558
A Yo Like |p 1858 Unzefned 1e0aeEs 08101958 Royel Shakespears Thasire 760 g801 £

* Summary Stats for
Constituents

*  Shows Attended

This is further data about the

constituents, details their other activity

with the RSC
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MEMBERS - Customers MEMBERS - Tickets
e OQverview hiting = vty
I Deavalopment I Development
* Breakdown by
*  Price Type
*  Mode of Sale
e Members Tickets
e New Bookers
. New Bookers Data Protection
Flags
LAG DAYS
*  Price Banding (orders version 00% -
only) 2%.5%
° Lag Days 26.0%

* Age Breakdown i

* Segmentation
15.0%

i Cusiomers

e Census
*  Geography 100%

e Restaurant Bookers
5.0%

*  Summary Stats for
Constituents 0.0%

z -~ K =] - IA [ %] o o IED - ¥
*  Shows Attended i§3§g§§ggggzg
SR

* Charts (TH version only)

The SSRS report contains many charts & graphs to
accompany different sections
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For further information about these reports, please contact either:

Becky Loftus
Head of Audience Insight
becky.loftus@rsc.org.uk

Ruth Harris
Tessitura Coordination & Development Manager

ruth.harris@rsc.org.uk

ey
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magic:  Artists — the full picture!

Problem - Artists are tracked in Ticketing Setup and
have a separate Constituent record — we wanted to
have all the information in one place to give a full
picture of their interaction with the RSC.

Roles
— Details
Credited Roles
Antony Antony and Cleopatra

Claudius Hamlet
Ghost Hamlet

History Connections
| General e
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Solution

Create a custom screen on the constituent
record, referenced via the ID in the Artist's entry.

Details Roles
First [ Middle [ Last
Patrick Stewart
BioData = » ; _ _ ]
200- () BenefitHistory () Benefit Credits () Segmentaton () OnScreenReg () WordFly @ Artist
2008
0809 Courtyard Summer
Hamlet
Claudius (60)
Ghost (60)

0809 London Novello
Hamlet
Claudius (32)
Ghost (32)

qm
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While our creative teams are credited at production
level, our artist credits are entered at performance level,
so that we can track changes for understudy
performances.

. Tessitura RSC TEST - [Maintain Performance: HA0108 (Hamlet): 01 August 2008 7:15 PM]
@ File GoTo Ticketing Setup Tools Window Help

QNS @S | H A0SO | @

| General | Pricing | Modes of Sale | Segments Credits Keywords | Content Custom
Credits Parent Credits
Credit | Artist ~| | Credit | Artist
Claudius Stewart, Patrick Director Doran, Gregory
Ghost Stewart, Patrick Designer Jones, Robert
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We have a custom report which will write from one
(seed) performance to all other performances of
the production within the season. We then amend
per performance when understudies are used.

@ Enter parameters to run Manage Performance Elements* in the current window

SN o s e (Required) 0809 Courtyard Summer [ ok |
Production SOasoN . (Required) Hamlet
SO0 POITOTTIMICE xuesssissce i ssr s samseisd (Required) (v]

UPGELE TYPE vevvererereerrererssesessseseesssssssens (Required) 'Artists/Roles ek

T [ (Required) Review Only Previous |
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The amount of credits perrole in a productionare shown
on the custom screen.

(©) Benefit History () Benefit Credits () Segmentation () OnScreenReg () WordFly @ Artist %

2008

0809 Courtyard Summer
Hamlet
Claudius (60)
Ghost (60)

This data can be queried in List Manager -

E] I& Artist Data

. @, Artist - Production
@, Artist - Role

. ¢ Artist - Role Count
. @, Artist - Season
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Result

We now have a full picture of our artists on their
constituent records, and our creative departments are
much more willing to engage with Tessitura

Submitted by Ruth Harris (ruth.harris@rsc.org.uk) N/,
Royal Shakespeare Company HCCZOIS



mailto:harris@rsc.org.uk
mailto:harris@rsc.org.uk
mailto:harris@rsc.org.uk
mailto:harris@rsc.org.uk
mailto:harris@rsc.org.uk
mailto:harris@rsc.org.uk
mailto:harris@rsc.org.uk
mailto:harris@rsc.org.uk
mailto:harris@rsc.org.uk

Event Cancellation

Cancelled events can be hard work
to manage.....




Event Cancellation

Ok, so Tessitura can’t help teenage girls
from crying when a One Direction
concert is cancelled......

.....but it can take care of cancelling
the performance for you



Event Cancellation

Take specific MOS off sale

Change the performance name to indicate that its
been cancelled

Build lists of constituents to contact by email, SMS
and phone

Email information out across the organisation

Refund all of the tickets to an on account payment
method (Performance Seat Release)



Event Cancellation

How do we make sure someone doesn’t
accidentally cancel a performance....




Debbie Harland
Old Vic DBA
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Old Vic philosophy:
‘Yes we can’
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Hi Debbie
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THURSDAY
Hi Debbie

g,

o

Hi Sophie
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Can we restrict sales?
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Can we restrict sales?

) blvﬁ

o

Absolutely, by Transaction



E
D
C

L=

No, by Production
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No, by Production

g,

o 0\/%\/{:

o

Tricky, but I'll say Yes.
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And by Membership Type?

),

) blvﬁ

o

Trickier, but I’'m sure we can
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FRIDAY
You remember the ticket restriction?
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FRIDAY
Can we add Price Type too?

)
i

g(
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Double face palm!



Why?
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e Sell the preview tickets
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e Sell the preview tickets
* Filling seats at reduced price is better than having empty seats
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e Sell the preview tickets
* Filling seats at reduced price is better than having empty seats
* Hard sell productions
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Why?
e Sell the preview tickets

* Filling seats at reduced price is better than having empty seats
* Hard sell productions

* Entice new audiences in the hope they will return
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What did we hope to achieve?

* To limit the tickets purchasable at the preview price
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What did we hope to achieve?
* To limit the tickets purchasable at the preview price
* Limit to apply to on-line, phone and Walk Up purchases



THE
OLD
VIC

What did we hope to achieve?
* To limit the tickets purchasable at the preview price
* Limit to apply to on-line, phone and Walk Up purchases
* Allow further purchases at full price
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How did we go about it?

e Local Tables
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How did we go about it?
e Local Tables
* Local Views
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* Local Tables
* Local Views
* Local Stored Procedures
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How did we go about it?
* Local Tables
* Local Views
* Local Stored Procedures
e Scheduled tasks
* An API Call
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How did we go about it?

Local Tables

Local Views

Local Stored Procedures
Scheduled tasks

An API Call

A Custom Header
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How did we go about it?

Local Tables

Local Views

Local Stored Procedures
Scheduled tasks

An API Call

A Custom Header

Good Staff {inecludinga-brilliantBDBA}



Select Ref

- (Al

#-C1 (Recent)

#-C1 Campaign and Appeal
B3 Custorner Service

B3 Data Marmagement
- Development

#-C2 Finance

H-(3 Labels and Letters

B0 Lists and Qutput Sats
-3 Membership

B-C3 Mscelsnaols
B0 OV Activities

-3 OV Box Office Reports
F-CJ OV Data Management
E-C1 QW Development

-3 OV Finance Reports
B3 OV Imports

B OV Marketing

F-C3 O Membiership Repcrts
B0 OV OVhY

B OV Restricted Productions

W Mature Restricted Praduction
& Set Ticket and Price Type Restiction
-3 OV Theatre Management
-3 Planned Ghing
B3 Rerawal Notices and Bl
M- Ticketing Box Office
#-C Ticketing Processing
-0 Ticketing Subscription

Descriptione 1, Warning| Thes report futiity updates system data,

| Mode

(¥ Curment Window
(™ Hew Window

(" Crests Schedde

the Production to have ticket purchase restrictions apelied, Enter the puechase restriction |

stamaﬁmwwwwwm.mmmm.



Setting up the restriction

Touch Tour 15f16




Setting up the restriction




Setting up the restriction

PHOTLICHON <.eovvvereoeseve s eisesssabes s (Required) Dr. Seuss's The Lorax : Restriction inplace | ok |
T T] 2 | v U —— iRequred) Friends of The Cid vic Cancel |
= T - (R RS———————— (Required) (3 values selected)

PWC £10 Previews Pray
PWIC day rate




Setting up the restriction

PROGUCHION . vvvovovee s eese oo ere e eneeneenen (Required) Dr. Seuss's The Lorax : Restrictioninplace | ok |
Member OFg ..o rrererinrarenisirenens o [REqUired ) Friends of The Old Vic Canicel |
D N T irec) (3 values selected
ype (Required) ( ) -
RESEACHON oeeneieininieianins R I —— (Required) 1 —I
_ Ger |
Report Help




Setting up the restriction

Set Ticket Purchase and Price Type Restriction

Restriction set to 4 tickets for Dr. Seuss’s The Lorax on "Friends of The Old Vic" for Price Type: PWC,PWC day rate PWC £10
Previews
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A scheduled task runs every 3 minutes to:
* Fire Stored Procedure LP_OVT_RECORD_PURCHASE_WITH_PT



THE |
OLD Checking for orders
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A scheduled task runs every 3 minutes to:
* Fire Stored Procedure LP_OVT_RECORD_PURCHASE_WITH_PT
e SP will:

o Check for orders containing any performances of the restricted production



THE |
OLD Checking for orders
VIC

A scheduled task runs every 3 minutes to:
* Fire Stored Procedure LP_OVT_RECORD_PURCHASE_WITH_PT
e SP will:

o Check for orders containing any performances of the restricted production

o Record ticket purchase made since the last time it ran, in local table
LT _ OVT_TR_BOOKED_WITH_PT
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On line:
e Uses an API call to pass data and fire a local SP.
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On line:
e Uses an API call to pass data and fire a local SP.
e SP checks whether the limit has been reached or would be reached.
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On line:

e Uses an API call to pass data and fire a local SP.

* SP checks whether the limit has been reached or would be reached.
* Limit not reached, SP returns a code = 1. Sale allowed.
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On line:

e Uses an API call to pass data and fire a local SP.

* SP checks whether the limit has been reached or would be reached.

* Limit not reached, SP returns a code = 1. Sale allowed.

* Limit reached, SP returns a code = 2. Sale refused — with a polite message.
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On line:

Uses an API call to pass data and fire a local SP.
SP checks whether the limit has been reached or would be reached.
Limit not reached, SP returns a code = 1. Sale allowed.

Limit reached, SP returns a code = 2. Sale refused — with a polite message.
o ‘We look forward to your custom in future lives’.
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In house & Agent:



THE o
0 LD Restricting ticket purchases
VIC

In house & Agent:
* Warning appears on a Custom Header

ID: 3258022 DP Last Ask:00/00/0000 Last Memb Levek BEN  Active User ID: dharland
Name: Mr Adrian Harris Membership Ask: Memb. Expiration: 1/11/2016 Batch:
Entered: 28/09/2015
Const: MEM Rest CHECK TICKET LIMITS On Account:

PTR
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e Good Staff
e Brilliant DBA
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* All SP’s, Table definitions and Views are available on request

* | can provide a description of the Scheduled task

* API call devised by Made Media, but it’s based on a standard call
e Custom header .pbl available on request

* Good Box Office Staff — Find yourselves

* Brilliant DBA — available at a cost.
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My Details: debbie.harland@oldvictheatre.com
Old Vic website: www.oldvictheatre.com
@oldvictheatre

OldVicTheatre




Auto Email Order confirmations

e Simple SQL script to send out Order
Confirmations

e Use the SQL code to decide which customers
you wish to auto send? All? Members? Etc

e Uses standard TP_SEND_ ORDER_EMAIL
» Stored procedure to send the email
* Uses a format from t_format_info

The Global Leader for Arts & Cultural Technology + Services + Community



1  declare @order_no int

2 declare [@eaddress varchar(38)

3 declare @customer_no int

4

5 declare ean_email_cursor cursor for

5 select a.order_no, coalesce(b.address, c.address), a.customer_no

7 from T_ORDER a

8 left join [dbo].T_EADDRESS b on a.eaddress_no = b.eaddress_no
9 left join [dbo].T_EADDRESS c¢ on a.customer_no = c.customer_no and c.primary_ind = '¥'
L2 where not exists (select order_no from t_log_order_email where send_status = 1 and order_noc = a.order_nc)
L1 and coalesce(b.address, c.address) is not null

L2 and a.order_dt between DATEADD(dd, -1, getdate()) and getdate()
L3

L4 -- begin cursor

L5 open ean_email cursor

Lz fetch ean_email cursor intc @order_no, @eaddress, f@icustomer_no

L7

18 while @ffetch_status = @

L9  begin

8

21 execute dbo.TP_SEND ORDER_EMAIL

12 @order_no = [@order_no,

13 @format_no = 45,

4 [feaddress = [@eaddress,

15 [@customer_no = [@customer_no,

26 @org_name = 'Impresaric’

17 -- create 5 second delay between requests

8 WAITFOR DELAY '88:88:85';

19

3@ fetch ean_email cursor into @order_no, @eaddress, {@icustomer_no

31 end

32

33 -- end cursor

3 close ean_email cursor
35 deallocate ean_email cursor]
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Auto Email Order Acknowledgement as PDF

e Utilises the Report Server to send Order
Confirmation/Acknowledgements as PDFs

* Order Confirmation/Acknowledgements
report needs creating as normal (including
Report Setup window)

e Can be SSRS or InfoMaker report

e Uses an Order Custom Field to indicate
whether Acknowledgement should be emailed

(Schedule New Inv Email . J/N
Reissue EAN Invoice ........
Yes

The Global Leader for Arts & Cultural Technology + Services + Community



Auto Email Order Acknowledgement as PDF

e Scheduled job runs a custom SQL Stored
Procedure which picks up all orders with this
field set to Yes

* This then passes the Orders to a second
custom SQL Stored Procedure which creates
the Report Server Schedule

 The Report Server does the rest!

The Global Leader for Arts & Cultural Technology + Services + Community
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Dashboard Examples

Performance Radar Chart

 This uses a Radar Chart:

— Aradar chart is a graphical method of
displaying multivariate data in the form of a two-
dimensional chart

— |t consists of a sequence of equiangular spokes, called
radii, with each spoke representing one of the variables.

— Values are represented by the length of the point as
measured from the centre of the circle.

— The farther the point is from the centre, the greater its
value.

— Category labels are displayed on the perimeter of the
chart.

— Aline is drawn connecting the data values for each spoke.
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Dashboard Examples

Performance Radar Chart

* Provide an easy way to visually identify a
performances “performance”!

 Metric can be easily added or removed from
the data with no changes to the chart

re q u I re d . perf_nn ______ perf_dt name_cat percentage  sort_order
1 13392 | 201510-2100:00:00000 SeatCap% 68 1
2 3992 201510-2100:00.00000 FinCap% 63 2
33992 20151021 00:00.00.000  Full % 70 3
4 3992 2015-10-2100:00:00.000 Disc % 2 4
5 3992 201510-2100:00.00000 Comp% 4 5
6 3392 201510-2100:00:00000 Unpaid% 7 6
7 3992 2015-102100:00.00000 Unsold% 22 7
g 3992 20151021 00:00.00000 Held % 10 g
9 3392 20151021 00:00:00.000 Subs % 43 9
10 3992 2015-10-21 00:00:00.000 Flex % 12 10
11 3982 2015-10-21 00:00:00.000 Singe® 20 11
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Dashboard Examples

Performance Radar Chart

e Can alternatively be known as:
— web chart
— spider chart
— star chart

e Data results can be unrelated so can show
greater variety of metrics on a single easy to
read chart

The Global Leader for Arts & Cultural Technology + Services + Community
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Performance Radar Chart

Seat Cap %
100

Single % Fin Cap %

Flex % Full %

Subs % Disc %

Held % Comp %

Unsold % Unpaid %
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Dashboard Examples
Performance Radar Chart

Seat Cap % Seat Cap %
100 100
Single % Fin Cap % Single % Fin Cap %

Full % Flex % Full %

Flex %

r/"‘ dll
Subs % Disc %

Subs % Disc %

Held % Comp % Held % Comp %

) Unsold % Unpaid %
Unsold % Unpaid %
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Dashboard Examples

Performance Radar Chart

e Could also be used to show various values for
a run of performances...

production perf_no  perf_dt name_cat geat_cap_perc  financial_cap_perc  budget_perc
1 | Aphex Twin | 4004  2015-08-0120:00:00000 01082015 82 79 a5
2 AphexTwin 4005  2015080220.00.00000 02082015 78 72 g1
3 AphexTwin 4006  201508-03 20:00:00.000 03082015 75 70 78
4  AphexTwin 4007  201508-04 20.00:00.000 04082015 25 20 16
5  AphexTwin 4008  201508-0520:00:00.000 05082015 90 84 105
6  AphexTwin 4013 201508-06 20.00:00.000 06082015 &8 64 80
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Dashboard Examples

Performance Radar Chart

01.08 2015 01/08/2015
100 120

100

06.08 2015

02.08 2015 06/08/2013 02/08/2015

05.08 2015 03.08 2015 05/08/2013 03/08/2015

04.08 2015 04/08/2015

B Seated Capacity % 00 Financial Capaciy % I Budget % Seated Capacity % 00 Financial Capacity %
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NScan Attendance Summary

e Utilise Attendance Scans to show current Scan
counts

* Show as tabular/chart/both!
* Use Auto Update

perf_no  zone_desc total_tx capacity admission_adult  admission_child  admission_other
1 7123 | Front Stalls 24 305 150 25 0
2123 Rear Stalls 04 25 073 11 0
3 123 Boxes 243 280 138 7 0
4 123 Frort Circle 468 575 248 78 0
5 123 Rear Circle 258 340 176 14 0
6 123 Restricted View 135 160 48 0 0
¥ 123 Standing 184 200 147 0 0
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Dashboard Examples
NScan Attendance Summary

Zone Adult Child| Other ScanTotal| S5ld Total
Front Stalls 150 175 324
Rear Stalls 84
Boxes

Front Circle

Restricted View

Standing

0
0
0
0
Rear Circle : 0
0
0
1}

TOTAL:

Frant REar Booes Frant Rzar Restricted  Standing
Stalls Stalls (280} Circle Circle Wiew [200)
(375} [225) (575} (340} (140}

Unsold BB Unscanned B Scanned




Dashboard Examples
NScan Attendance Summary

Zone Adult Child| Other ScanTotal 5Id Total

9:00-10:00 150 15 165 165
173 173

188 188

10:00-11:00 172
11:00-12:00 181
194 195
168 168

12:00-13:00 181
13:00-14:00 157

15:00-16:00 198
16:00-17:00 175
17:00-18:00 145

0
0
0
0
0
14:00-15:00 48 : 0 51 200
0
0
0
TOTAL: 0

12m00-13:00
15:00-16:00
17:00-18:00

10:00-11:00
14:00-15:00

Unsold BB Unscanned B Scanned




S
Dashboard Examples

Price Rule Summary

* A quick useful summary of which Price Rules
have been used for a performance.

* Show Price Rule description with summary
usage data for seats and income.

* Similar to standard “Rule Statistics” report
e Potential for graphs etc.
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Original PT Mew PT PR# Q# R# Tot# Orig Amt Due Amt

Loss Amt

15% Groups for 30+ (Seat Volume - Price Type Change - Total Seats Used: 32)
Standard 15% Group 1 1 ] 32 32 £5,760.00 £4,8%6.00

(£864.00)

BOGOF Access (Buy One Get One - Price Change - Total Seats Used: 6)
Wheelchair Wheelchair ] 7 & 13 £1,950.00 £1,050.00

(£900.00)

Family Discount (Multiple Price Type - Price Type Change - Total Seats Used: 12)
Child Family 1 3 ] b b £300.00 £600.00
Standard Family 1 3 ] b b £1,200.00 £600.00

(£300.00)
(£600.00)

Members Discount (Product Only - Price Type Change - Total Seats Used: 4)
Standard Member 2 ] 4 4 £B00.00 £600.00
Standard Standard 1 1 ] 1 £200.00 £200.00

{£200.00)
£0.00

TOTALS: 16 & 54 62 £10,810.00 £7,946.00

(£2,864.00)

£6,000.00

£4.000.00

£2.000.00

(£2,000.00)

BOGOF Access Family Discownt

I Original Amourt Due Amount @ Loss to Price Rule




Dashboard Examples

Performance Calendar & Seat Map

* A calendar built using SSRS

* |n this example recreates the Calendar View in
Product Catalogue

 Made up of three SSRS reports

— A Calendar report
— A Performance list for each date on the calendar

— The Seat Map report (shown earlier as a custom
screen)
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Performance Calendar & Seat Map
* The calendar report is a matrix

* The data requires values to build the matrix
which forms the calendar:

day_date date weekday manth year day_of_week week real_month real_month_na... cellcolour
26/07/201500:.. 26 Sunday g 2015 1 31 7 July 12632256
27/07/2015 00:... 27 Manday 8 2015 2 31 7 July 12632256
28/07/201500:.. 28 Tuesday i 2015 3 31 7 July 12632256
29/07/201500:... 29 Wednesday g 2015 4 31 7 July 12632256
30/07/201500:.. 30 Thursday 8 2015 5 31 7 July 12632256
31/07/201500:.. 31 Friday g 2015 [ 31 7 July 12632256
01/08/201500:.. 1 Saturday 8 2015 7 31 8 August 16777215
02/08/201500:.. 2 Sunday 8 2015 1 32 8 August 16777215
03/08/201500:... 3 Monday g 2015 2 32 g August 16777215
04/08/201500:.. 4 Tuesday 8 2015 3 32 8 August 16777215
05/08/201500:... & Wednesday g 2015 4 32 g August 16777215
06/08/201500:... & Thursday g 2015 5 32 g August 16777215
07,/08/201500:.. 7 Friday 8 2015 6 32 8 August 16777215
03/08/201500:... & Saturday g 2015 7 32 g August 16777215
09,/08/201500:.. 9 Sunday 8 2015 1 33 8 August 16777215
10/08/201500:... 10 Monday 8 2015 2 33 8 August 16777215
11/08/201500:.. 11 Tuesday g 2015 3 33 g August 16777215
12/08/2015 00:.. 12 Wednesday 8 4 8 August 16777215
13/08/201500:... 13 Thursday g 5 g August 16777215
14/08/201500:.. 14 Friday 8 6 8 August 16777215



Dashboard Examples
Performance Calendar & Seat Map

4 4 1 ofr b Bl

Art of Fighting

Art of Fighting

Art of Fighting

I 100% b I

00:00|A

13
00:00/Art of Fighting

20
00:00|Art of Fighting

27
00:00|Art of Fighting

I Find | Next

00:00|A

14
00:00|Art of Fighting

21
00:00|Art of Fighting

28
00:00|Art of Fighting

-

- B
<<< September 2015 >>>

| swday | Monday | Tuesday |

j
6 7 B

Wednesday

00:00{A

15

00:00|Art of Fighting

22

00:00|Art of Fighting

29

00:00|Art of Fighting

9
00:00|A

16
00:00|Art of Fighting

23
00:00|Art of Fighting

30
00:00|Art of Fighting

10 11

00:00|A

17
00:00|Art of Fighting

24
00:00|Art of Fighting

October 1
00:00|Art of Fighting

00:00|Art of Fighting

18
00:00|Art of Fighting

25
00:00|Art of Fighting

October 2
00:00|Art of Fighting

Saturd:

art of Fighting 2015



1 of 1 100% - I A -

<< Previous Performance Aphex Twin (REPHLX0&608Y 06.08.2015 20:00 Next Performance ==

Seat Status Legend
= VIP Printed
VIP Unprinted
I Sponsor Printed
Sponsor Unprinted
Available
Held, breakable
Locked
Held
= Mot In Allocation
. Blacked Out
Reserved. Unpaid
Reserved, Paid
. MNon-Seat
Reserved by this customer
I Ticketed
Donated For Resale

= Entered House




{ QUESTIONS? J

4 )
@ Tell us who you are and where you are
from.............
N\ /

EUROPEAN
CONFERENCE 2015




_—_ | WHAT’S NEXT?

ura

4 )
© BREAK 3.05PM - 3.20PM
You will find refreshments in or near all
conference rooms.

\_ /

\ {o NEXT SESSION : 3.20PM - 4.20PM ]

EUROPEAN
CONFERENCE 2015



