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Today’s Topics 

 Why the Change? 

 New Terminology  

 Constituent Communication Management 

 Contact Point Purpose Set-Up 

 Implementation Suggestions 

 Updates to Extractions 

 Resources 

 Q&A 



WHY THE CHANGE? 
(HINT:  BECAUSE WE LOVE YOU GUYS!) 

 



(Picture with Caption Layout) 



You told us… 

Your customers want: 

– More control over how they are being 

contacted – phone, email, snail mail, etc. 

– More choices for different types of  

communication – what goes where? 

– To be able to opt in/opt out of  certain 

communications 



You also told us… 

You want: 

– More robust ways to segment communications 

to patrons 

– Better tracking of  patron communication 

preferences 

– More transparency in extraction criteria 

– Enhanced functionality in affiliations, for 

communication purposes 



A Functionality Was Born 

Communication Management:   

The functionality to manage constituent 

contact preferences, as well as list and 

extraction functionality, for finding the 

constituents you want to contact AND 

pulling the appropriate contact data for 

the communication. 



NEW TERMINOLOGY 
 



Definitions 

Destination and method for a specific 

communication - the ‘how’ of  communicating 

to a patron (email, phone, mail) 

Contact Point 



Definitions 

The reason for the communication - the 

‘why’ of  communicating to a patron 

(Newsletter, Tickets, Board information) 

Contact Point Purpose 



CONSTITUENT  
COMMUNICATION MANAGEMENT 
 





Contact Details Tab 



Contact Management - Purposes 



Contact Point Purpose Radio Button 



Edit Contact Point Purposes 



Affiliate Contact Points 



Salutations 



CONTACT POINT PURPOSE 

SET-UP 

 



New System Tables 

 TR_CONTACT_POINT_CATEGORY 

 TR_CONTACT_POINT_PURPOSE_CATEGORY 

 TR_CONTACT_POINT_PURPOSE 

 TX_CONTACT_POINT_CATEGORY_PURPOSE 



TR_CONTACT_POINT_CATEGORY 

 Holds values used to categorize Contact Points 

into postal addresses, email addresses and 

phone numbers 

 Do not edit this table 



TR_CONTACT_POINT_PURPOSE_CATEGORY 

 Holds categories for Contact Point Purposes 

 Used to apply control groups to purposes 



TR_CONTACT_POINT_PURPOSE 

 Used as criterion for Contact Point selection in 

extractions, reports and utilities 

 Purpose Category comes from 

TR_CONTACT_POINT_PURPOSE_CATEGORY 



TX_CONTACT_POINT_CATEGORY_PURPOSE 

 Associates Contact Point Categories (postal, email, 

and phone) with Contact Point Purposes 

 A Purpose can only be used with Contact Points in 

an associated category  



Security 

 Const Purposes RB security object controls access 

to the Contact Point Purposes screen on the 

Contact Details tab 

 Edit rights control the ability to change purposes 



IMPLEMENTATION SUGGESTIONS 
 



Don’t Panic!  You can do this. 

 Any Purposes from v11 will migrate into v12 

 Use Contact Point Purposes to ease the 

pain of  contacting Affiliates: 

– Teachers at schools 

– Employees at corporations 

– Press, VIPs, Board, etc. 

 Expand your workforce 

– Add opt-in or preference questions 

 to your communications 



UPDATES TO EXTRACTIONS 
 



Extraction Details 



Communication Management Pane 

 Filter based on Contact Point and Contact 
Purpose 

 More targeted method of  including or 
excluding constituents by contact 
information 

 Allow for multiple contact points to be 
included per constituent 



I want to mail the catalog of  our upcoming 

events to all Individuals and Households in 

my database that have a postal address. 

Example: Catalog Mailing 



Example: Catalog Mailing 

 Contact Point Category - postal, email or phone 

 When checked, constituents who do not have a 

Contact Point of  the selected category are 

suppressed when counts are generated 

 Constituents with inherited, qualifying contact 

points are not filtered out. 



 

 

Checking the Results - 
Suppression Report 





 

 

Checking the Results - 
Segment Contents Report 



Segment Contents 



It’s time to send out the E-Newsletter to 

everyone who has opted in to receive it.  I 

want to make sure that I don’t hit ANY of  

the wrong email addresses and I want to 

remove duplicates. 

Example: E-Newsletter Distribution 



Example:  
E-Newsletter Distribution 



Example:   
E-Newsletter Distribution 



 Constituents who do not have a contact 
point of  the selected category are 
suppressed when counts are generated 

 Contact points with the selected category 
and purpose are chosen, otherwise the 
primary contact point for the category is 
chosen 

Example:   
E-Newsletter Distribution 



 Individuals with inherited, qualifying contact 

points from a HH are NOT filtered out 

Example:   
E-Newsletter Distribution 



Checking the Results –  
Segment Content Report 



Example:   
E-Newsletter Distribution 

 If  duplicates are from constituents in 
different segments, the constituents from the 
lower priority segment is removed 

 If  duplicate constituents are in the same 
segment, the higher constituent ID is 
removed 

 



Checking the Results –  
Segment Content Report 



I need to pull a list of  addresses for our 

Holiday card.  I want to make sure I hit the 

right seasonal address, and that they are 

formatted for labels. 

Example:  Holiday Card 



Example:  Holiday Card 



Example:  Holiday Card 

 Addresses active on the date entered 

are selected 

 If  a constituent does not have an active 

address on the date entered, purpose 

takes priority over delivery date. 

 



Example:  Holiday Card 

Purpose, Delivery 
Date and Label 

Purpose and 
Label 

Label 



Checking the Results – 
Segment Contents Report 

 A – The Business address with the 

correct purpose 

 B – The Vacation address with the correct 

delivery date 

 C – The Primary address with the Label 

format 



I want to email the Education flyer to all the 

teachers who brought school groups last year. 

Example:  Teachers! 



Example: Teachers! 



Example: Teachers! 



Example: Teachers! 

Constituents using addresses linked to an 

affiliation will be filtered if  the address does 

not have the qualifying contact point 

 



Checking the Results - 
Segment Contents Report 



Additional Criteria Fields 



Allow Multiple Contact Points 

 If  a constituent has multiple contact points 

that qualify, all will be included 

– For example, output all phone numbers or 

emails on file for a constituent 



Eaddress Marketing Indicator 



OTHER CHANGES TO 
EXTRACTIONS 
 



New Segment Criteria 

 Postal Address Purpose 

 Electronic Address Purpose 

 Phone Purpose 

 Phone Number 

 Phone Type 

 Phone Day/Eve 

 Telemarketing Indicator 



Extract Constituents Window 

Extracting to a File 

gives me the 

Contact Point from 

the Segment 

Contents Report?!?  

Who knew?!? 



Data Selection Pane 

If  targeting affiliates and the affiliated address, 

set Salutation Type to capture the Business 

salutation that also contains the organization 

name. 

Business Salutation 

Affiliate Address 

Professor Roy Hinkley 

Nueva Esperanza Academy 

301 W Hunting Park Ave 

South Britian, CT 06487 



Segments –  
Advanced Relationship Indicators 

 Swap HH indicates whether the Replace 

Individuals tab is in use 

 Rel Opt indicates whether the Add tabs  

are in use 



Definition Report 



Suppression Report 



Count Report 



Helpful Hints 

 Inherited contact data between Households and 
primary affiliates could put someone on a list you 
may not expect. 

 Check your results when using contact point and 
purpose criteria along with Search Household or 
Advanced Relationship options. 

– Be careful not to exclude someone from a list 
because Advanced Relationship options swapped 
the constituent with the targeted purpose for a HH 
without the targeted purpose. 



RESOURCES 
 



Tessitura Help System 



TessituraNetwork.com 



TessituraNetwork.com 



TessituraNetwork.com 



QUESTIONS? 

Tell us who you are and where 

you are from…………. 



WHAT’S NEXT? 

NEXT SESSION : 3.20PM – 4.20PM 
 

BREAK 3.05PM – 3.20PM 

Refreshments can be found in or 

near all conference rooms. We 

suggest that you make your way 

to your next session before 

finding a drink. 
 


