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Basic report from ticket cube
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Basic report from ticket cube - Sorting
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Charts are simple!

 Senes:

Meazures | j

Filter/Slicer:
{ Ticket Price Types | (Muiple) |+ Ticket Seating [ (Muliple) |+ |
Ehartl@ Grid |
p=
Num Tickets by Ticket Performance Details
I Mum Tickets
= cnEz o 32 0 2 22 b F F F EFEQ § & BF
s = Az 2 s2 8 2 FF 5 =z £ % "3ei ¢ F OE2
= S.g Hﬁ g FE g g Dg = o = ; = ED @ ::_ E:ZE
3 @ = = = @ = = = = 2
2 =z § g3 & 2 g & ° 5 2
5 (= — 3 = o —_ (=]
(4] I >
-
Categaries:
’7 Ticket Perfomance Details - Production |j

SOTUG — May ‘15




More ways to look at your data.
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A few practical examples.
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How far in advance do “locals” buy?
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Use filtering to “get” or “get rid of” a selection of patrons.
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When can we anticipate higher call volume in the box office?

TicketSeasnnI [kALiltiple] j Ticket Orders I b ay j TicketDrdersI Phone - Inbound |j
- Chart @ Girid | ~ Sernes:

Monday sday 3 eday idan: Saturday sunday Ticket Orders - Order Date - DOW | j

Measures | j

" Filter#Slzer:

E

Ticket Orders
Drates
E| {“ﬂ, Calendar ]
- i3 Order Date - Quarter
----- i Order Date - Month
130 Order Date - Hour

— | = | =] — | —
n | &= | ra | —

" o 38 Ordler Date - DOW
= 2 o T | r. — 1
oD
Categories:
’7 Ticket Orders - Order Date - Hour |j ® ®

SOTUG — May ‘15 ’




How successful are our Membership upgrade initiatives?
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“...but my director wants to know what percentage are

upgrading!”

One-click
export with
copy grid icon!

...and paste.
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How does attendance affect membership renewals?
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What's best timing — and case — for extra gifts?
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Where should we host cultivation & stewardship events?
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How are sales in our premium zone?
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How are sales in our premium zone?
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How can we get a synopsis of sales so we can forecast

for future?
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Package cube?
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Several ways to export.
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