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What is a triggered email?



What is a triggered email?

� Reminder email

� Sent 3 days prior to performance

� Sent automatically

� Recipients per season:

Melbourne, approx. 4,000 – 6,000

Sydney, approx. 7000 – 9000



Contents:

- Date and time 

- Casting

- Where to park

- Where to eat

- Facebook

- Behind Ballet blog

- Twitter 

- Sponsor promotions

- Education events



The strategy …
Why send triggered emails?



Why send triggered emails?

� Enhance audience experience

� Nurture new audiences

� Encouraging dialogue

� Build a community

� Share information 

� Consolidate schedule

� Avenue for our sponsors



The mechanics … 
How do we send triggered emails?



How do we send triggered emails?

Inside Wordfly: Settings



How do we send triggered emails?

Inside Wordfly: Email template



2012 Melbourne mainstage season

Selects a performance from the 

2012 Melbourne mainstage season 

that occurs in exactly 3 days

How do we send triggered emails?

Inside Tessitura: Recipients



How do we send triggered emails?

Inside Wordfly: Recipients



How do we send triggered emails?

Inside Tessitura: Output set



How do we send triggered emails?

Inside Tessitura: Output set



How do we send triggered emails?

Inside Tessitura: Output set

Performance in 

3 days time
p6 = Season_type

Season_type = Mainstage 



How do we send triggered emails?

Inside Wordfly: Testing



How do we send triggered emails?

Inside Wordfly: Activation



The result …
What did we achieve?
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What did we achieve?



What did we achieve?

� Useful avenue for sharing rich content

� Instigates conversation on Twitter

Just saw the #Just saw the #Just saw the #Just saw the #merrywidowmerrywidowmerrywidowmerrywidow at SOH and can't stop smiling. at SOH and can't stop smiling. at SOH and can't stop smiling. at SOH and can't stop smiling. 

Such Such Such Such a good ballet to see Rob Curran perform before a good ballet to see Rob Curran perform before a good ballet to see Rob Curran perform before a good ballet to see Rob Curran perform before 

he he he he retires <3 retires <3 retires <3 retires <3 

SaraaahGeelan, 16 November 

Such an amazing night watching @Such an amazing night watching @Such an amazing night watching @Such an amazing night watching @TheAusBalletTheAusBalletTheAusBalletTheAusBallet

at the opera house perform the #at the opera house perform the #at the opera house perform the #at the opera house perform the #merrywidowmerrywidowmerrywidowmerrywidow (:(:(:(:

AprilVardy, 19 November



What did we achieve?

� Approx. 230 clicks to casting per season

� Positive relationships with restaurants

� Approx. 137 clicks to restaurants per season

� An additional promotional avenue



Case study:
How triggered emails 
changed our Education department



� Hand signed letters

� Posted in-house

� Resource and labour 

intensive

Case study: The challenge



Case study: The solution

� Triggered emails 

� Scheduled 5 days before 



Case study: The result

� Immediate communication

� Tailored message

� Greater efficiency

� Cost effective

� Positive response from registrants



Triggered email tips



Triggered email tips

� Check your lists

� Send yourself a triggered email

� Make sure they fit in to your current schedule

� Be flexible with content and timings

� Don’t forget about them!



Chrystal Daniel
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Thank you!


