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Without Custom Categories

Compare the behaviour of New, Renewing and Re Engaging customers

Previously used Lists or Constituencies to filter three separate widgets

SEASON 1 NEW Sales Tkt Count (Cum)

Break By Comparison using Constituencies

SEASON 1 ReEngage Sales Tkt Count (Cum)
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Order Date Order Date
SEASON 1 Renew Sales Tkt Count (Cum)
Custom Category 01 Total Ticket Paid Amount Total Ticket Count # of unique Constituent ID
New TKT 2019 $119,760.95 2175 892
Reengaging TKT 2019 $28,005.20 47 21
$153,990.90 2,704 1,100

Renewing TKT 2019
$301,757.05

Grand Total

5.350 2,203

SEASON 1 Renew Sales Tkt Count (Cum)
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Filter Constituencies

~ Constituencies
Containing
NEW

NEW

e Filter field items:
I Text

Containing  ~

Ranking

tarred + Add condition
Previe g 5 out of 47 re:
ADC.C19,NEW,
ART,C19.NEW,
ART,COLNEW,
LART,NEW,
|BRD,CAP,NEW,

Advanced

w All items containing "NEW"




Setup

1. lrun 3 dynamic lists for each customer segment:
New, Renew, and ReEngage

NB/ They are exclusive so that no one appears in
2+ of those lists

2.  luse a scheduled Manage Constituencies Utility on
those lists to give those folks a Constituency
overnight

const | x | 3 «f|2019 [ x]

LTR_AUTOMERGE_CONSTITUENCY_MER( (| 1d

| Description | Short Desc |

T_CONSTITUENT_REPORT

TR_CONSTITUENT_PROTECTION_TYPE

List (Required)
Constituency (Required)
Action (Required)
Constituency End Date

Review changes or update? ...........

79 New TKT 2019 NEW
96 Reengaging TKT 2019
95 Renewing TKT 2019

[CRM_2020 Reengage
rengrong T 202

Deactivate Al, Add to List
Next

Previous

Update Records

Report Help




TX_ANALYTICS_DIVISION_ELEMENT

3. Ihave a TX_ANALYTICS_DIVISION_ELEMENT/Custom Category 01 Element of
a. Data Select: max(c.description)
b.  Data From: dbo.V_CUSTOMER_WITH_PRIMARY_AFFILIATES q join dbo.vx_const_cust_active x on
x.customer_no=q.expanded_customer_no join dbo.tr_constituency ¢ on x.constituency=c.id
c. Data Where: c.rank=(select min(b.rank) from dbo.vx_const_cust_active a join dbo.tr_constituency b on a.constituency=b.id and

a.customer_no=x.customer_no and b.id in (79, 95, 96)) -- those numbers are the Constituency IDs in TR_CONSTITUENCY

® Tessitura Sydney Dance Company **LIVE** - [System Table Maintenance: TX_ANALYTICS_DIVISION_ELEMENT]
. File GoTo SystemTables Tools Window Help !Eu
ANS280@8EHE | HEED  APDWITDBS | O
division | x| % 4|[custom category [ x E
TR_TS_DIVISION ~ ||| d ]Element 1d A] Division ] Data Select ]Data From A
= P Clictom Cateqory 01 MG max(c.description) dbo.V_CUSTOMER_WITH_PRIMARY_AFFILIATES q join dbc
TX_ANALYTICS_DIVISION_RANGE I < - ~ b
TX_ANALYTICS_DIVISION_SURVEYQUE [
The TX_ANALYTICS_DIVISION_ELEMENT table contains the SQL logic behind the Tessitura Analytics Constituent Summary definitions, and they, Table Help
v | with your organization's business rules. Each consortium member organization (Division) wil have their own set of constituent summary rows allowing each d
‘Ready




2019 51 Analysis

+ widget Filters B

SEASON 1 Sales Tkt Count (Cum) SEASON 1 Sales Tkt Count (Cum) by renewal type

Results

2019 Sydney.

Production Season

BONACHELA / NANKIVELL...

I can now use Custom Category 01 to break by or filter Renew,

Include all

New, ReEngage, None or a mix on Line Graphs and pivot tables ‘

which is an incredible win for me looking at purchasing trends

| can further look at buying patterns in further segments such as :
Subs or Single Tickets T B

As above but broken out nto Subscriptions (including VIP Chairmans) and Single Tickets

= 2K SEASON 1 Subscription Sales Tkt Count (Cum) by renewal type SEASON 1 Single Tkt Sales Count (Cum) by renewal type
Brearin p ) P
Break by

A Custom Category 01

1K 25€
Filter Custom Category 01 / Filter a Field X
New TKT 2019
Reengaging TKT 2019 [ ] I i ® 800 %
Renewing TKT 2019 L et (none)
Reankine & NewTKT 2019

15K
Starred 4 19

Advanced

gTKT2019 I Renewing TKT 2019 NewTKT2019 I Reengaging TKT 2019 [ Renewing TKT 2019




Results

As an example | can look at which people are

responding to discount offers (we usually hope "New").
Here we can see...

1.  $55 Offer was taken up solely by Renewing and
ReEngaging people

2. TodayTix was bringing in New audiences

SEASON 1 Single Tkt Sales Count (Cum) by Discount

Total Ticket Count

Price Type New TKT 2019 Reengaging TKT 2019 Renewing TKT 2019
$55 Offer 10 90
Cast & Crew Rate 70 4 103
Dance Class 71 29 228
Entertainment Book - Comp 5 4 7
Entertainment Book - Full 5 4 7
Friends 6 18
Group 15 6
Industry Offer 11 1 14
Offer 10 3 19
Special Offer 4
STC Friends 5 2 5
Ticketmaster Offer 12 1 2
Today Tix 42

Today Tix Rush 204 43

Grand Total 456 58 551




Future Modifications

| also do a similar segmentation with
Subs and Single TKT for each sales year.
These examples are ticketing lists but
one could easily construct rules to tease
out the giving periods for Philanthropy
(and likely you already have)
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